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Disney Channel Spain Launches Autumn Schedule on DTT, on Heels of Record Summer Ratings
- Disney Channel is #1 with kids and families across all thematic channels –
- Cheetah Girls team up with local Spanish stars for ‘Disney Channel Live’ concert special –

- New autumn line up kicks off with Disney Channel Original Movie ‘Camp Rock’, starring the Jonas Brothers -
Madrid, 17 September 2008: Disney Channel Spain today announced its new autumn line up for kids and families, on the heels of record success since its 1 July launch on Digital Terrestrial Television (DTT).   The advertiser supported Disney Channel now ranks #1 across all thematic channels and dedicated kids’ channels in Spain. 
The announcement was made today at a press conference in Madrid by Disney Channel Spain’s Vice President and General Manager José Vila.  Also introduced were special guests The Cheetah Girls and Spanish artists Gisela, Ismael, Indras and Mota, who will perform at Friday’s ‘Disney Channel Live: El Concierto’. The event will be broadcast on Disney Channel in November as one of the autumn season’s highlights. 
The new season kicks off with Disney Channel Original Movie ‘Camp Rock’, starring the Jonas Brothers, which premieres at 8pm on Saturday 20th September. Other highlights include ‘The Cheetah Girls One World’, ‘Disney Channel Games 2008’, and new episodes of popular series ‘Hannah Montana, ‘The Wizards of Waverly Place’ and ‘Phineas and Ferb’.    
Jose Vila commented, "Disney Channel’s unprecedented success demonstrates the demand for programming that kids and families can enjoy together. Our new autumn line up offers a mix of global hit programming including the Disney Channel Original Movie ‘Camp Rock’ and locally produced shows including ‘Disney Channel Live: El Concierto’, which showcases talent from the U.S. and Spain in a unique celebration of music inspired by Disney Channel series and movies."
39% of Spanish kids aged 4 – 12 tuned into Disney Channel in August and its kid-driven family inclusive programming helped reach over 22% of the total population. Since 1 July, Disney Channel has achieved an average share of 9.3% kids aged 4 – 12, and 1.4% all individuals in multichannel homes, multiplying its previous month on month shares by over 6 and 7 times respectively. Disney Channel Spain’s website has also seen a surge in popularity, attracting 1.1 million unique users in August alone.
 Until 1st July, Disney Channel was available exclusively via pay-services, now viewers only need a DTT decoder to access the channel. The channel is now available in more than half of Spanish homes, reaching over 8 million families. In addition to Disney Channel, Disney Channel +1 is available via all pay platforms, and offers the same programming an hour later. 
Source: TNS. July 2008. Multichannel homes. Top 10 ranking criteria: Minimum duration: 5 minutes. Minimum number of transmissions: 5 airings. Programmes grouped within 15 minutes. Ranking based on viewership among all Ind. 4+.
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Antonia Scherer 

Tel: 0208 636 2077 

Email: antonia.scherer@disney.com 

Notes to Editors 
The Disney-ABC Television Group is home to all of The Walt Disney Company's (NYSE: DIS) worldwide entertainment and news television properties. Its Disney Channels Worldwide represents the most successful portfolio of kids' channels in the world. It is comprised of 27 Disney Channels, 12 Playhouse Disney Channels, seven Toon Disney Channels, 19 Jetix channels and three Disney Cinemagic channels. Through a strategic partnership with Disney ABC International Television for the distribution of Disney-branded blocks of kids' programming across the globe, Disney Channels Worldwide reach more than 600 million viewers in over 100 countries in the U.S., Europe, the Middle East, Asia Pacific, Latin America and South Africa. Disney Channel properties continue to rapidly expand into new markets across the world, playing a key role in introducing the Disney brand to new consumers.

