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SPENCER MOSESKA JOINS DISNEY AS Vice President, 
Ad Sales Marketing, Disney ABC Kids TV Networks
BURBANK, October 16, 2008 . . . Spencer Moseska has been named Vice President, Ad Sales Marketing, Disney ABC Kids TV Networks, the advertising sales and promotion group for Disney Channel, Toon Disney (which will transition to the new Disney XD multi-media brand in February 2009) and ABC Kids. The announcement was made today by Kara Rousseau, Senior Vice President, Disney Media Advertising Sales and Marketing Group, and Richard Loomis, Senior Vice President, Marketing and Creative, Disney Channel U.S., to whom Moseska will report. Moseska joins Disney after 15 years at FOX, where he was most recently Vice President, Integrated Marketing and National Promotions, and was in charge of developing and executing marketing and promotional strategies for FOX primetime series, including "The Simpsons" and "American Idol."
(Editors please note:  a photo is available at www.disneychannelmedianet.com.  Registration required).

Disney Media Advertising Sales and Marketing Group drives all advertising sales, marketing and promotions business for The Walt Disney Company's kid-driven and family-inclusive TV platforms, its wide range of online offerings, its parent targeted publishing business and its kid- and mom-focused radio platform.  These are:  the flagship Disney Channel and its Playhouse Disney programming block, both of which accept select partnerships, advertising on Toon Disney and its Jetix programming block, which will transition to the new Disney XD multi-media brand in February 2009, the Saturday morning ABC Kids daypart on the ABC Television Network, Disney's websites, Disneychannel.com, Disney’s Family.com, Familyfun.com, Wondertime.com and Go.com, Jetix.tv, Radio Disney and its magazines, Wondertime and FamilyFun.

To maximize national advertising sales and marketing opportunities for Disney ABC Kids TV Networks, Moseska will have strategic oversight of advertising sales strategies within U.S. markets and responsibility for initiating cross platform opportunities for Disney's clients. In addition, as part of the Disney Media Advertising Sales and Marketing Group, Moseska will create integrated marketing solutions that leverage the entire Disney Media portfolio.
In making the announcement Rousseau said, "Spencer's television expertise and integrated marketing experience, both from a development and implementation perspective, will be of great value to our team and our clients."
Moseska was Vice President, Integrated Marketing and National Promotion at FOX from 2004-2008.  He was Vice President, Brand Development, News Corp Marketing for News Corporation from 1999-2004, and was responsible for strategic initiatives for its content and media platforms worldwide. From 1998-1999, he was Director, Worldwide Promotions for News Corp One and was Director, National Promotions at Fox Broadcasting from 1993-1998. He began his career as a Network Buyer with NW Ayer, Incorporated in New York. 
Moseska's campaigns have received industry accolades including the PMA Gold Reggie Award for "Best Global Promotion," PROMO Magazine's EMMA Award for "Best Internet Promotion," the PMA Reggie Award for "Best Sales/Consumer Promotion" and Promax Award for "Best Broadcast Consumer & Trade Promotion."
Born and raised in New York City, Moseska earned his Bachelor of Arts in Economics from Franklin & Marshall College in Lancaster, Pennsylvania.  He is now based in Burbank.
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