[image: image1.jpg]



February 1, 2010
NEW "EXPRESS YOURSELF" INTERSTITIAL ENCOURAGING KIDS TO
EXPLORE THEIR FEELINGS AND CONNECT TO THE WORLD IN RESPONSE
TO HAITI DISASTER WILL PREMIERE TUESDAY, FEBRUARY 2
ON DISNEY CHANNEL, DISNEY XD AND DISNEY.COM
A new segment of Disney Channel's "Express Yourself" short form series, one coinciding with kids, families and educators' discussions surrounding the Haiti earthquake, will premiere TUESDAY, FEBRUARY 2 on Disney Channel and Disney XD channels around the world, on Disney.com (including Disney Channel.com and DisneyXD.com) and on You Tube.
The 60-second interstitial, featuring the message, "Join the world as we shine a light on Haiti," has themes of connection, empowerment, compassion, outreach and being a part of a global community. It features popular Disney Channel stars Selena Gomez ("Wizards of Waverly Place"), Emily Osment, Jason Earles (both of "Hannah Montana"), Dylan and Cole Sprouse, Brenda Song and Doc Shaw (all of "The Suite Life on Deck") encouraging kids to explore and communicate their feelings and to get inspired to make a difference.
Editors please note: To view the interstitial and for images please visit www.disneychannelmedianet.com. Registration Required.
Gary Marsh, president, Entertainment and chief creative officer, Disney Channels Worldwide, said the new interstitial is all about empowering kids. "Our hope is that we can encourage kids all over the world to share their feelings in positive ways -- and simultaneously be heartened by the world's response to those who need help."
Established in January 2001, "Express Yourself" is designed to effectively reach Disney Channel's audience of kids age 6-14 with a wide array of messages relevant to their demographic. The series does not reference details about specific tragedies, but includes messages that address feelings of fear and anxiety caused by world events and is instructive on how kids can deal with those feelings.

Disney Channel is a 24-hour kid-driven, family inclusive television network that taps into the world of kids and families through original series and movies. It is currently available on basic cable in over 98 million U.S. homes and to millions of other viewers on Disney Channels around the world. Disney XD is a basic cable channel and multi-platform brand for Kids age 6-14, hyper-targeting boys and their quest for discovery, accomplishment, sports, adventure and humor. In the U.S., Disney XD is seen on a 24-hour, advertiser supported network that reaches over 75 million households via its basic cable affiliates. Disney XD also recently launched in the UK,


 France, Spain, Denmark, Sweden, Norway, Poland, Greece, Turkey, Latin America and Japan. Disney Channel and Disney XD are part of the Disney/ABC Television Group.
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